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Social Media Social Media 

Social media are media designed to be disseminated through social interaction, created using highly 
accessible and scalable publishing techniques. Social media supports the human need for social 
interaction, using Internet- and web-based technologies to transform broadcast media monologues (one to 
many) into social media dialogues (many to many). It supports the democratization of knowledge and 
information, transforming people from content consumers into content producers. Businesses also refer to 
social media as user-generated content (UGC) or consumer-generated media (CGM).social media as user-generated content (UGC) or consumer-generated media (CGM).

Source: Wikipedia

Examples of social media applications are:
• Wikipedia (reference)
• MySpace and Facebook (social networking)
• Twitter (microblogging)
• YouTube (video sharing),
• Second Life (virtual reality)
• Digg and Reddit (news aggregation)
• Flickr and Zooomr (photo sharing)
• del.icio.us (bookmarking)
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Social Media Social Media StatsStats
• The 2010 Media Planning Intelligence Study (which is being released by the 

Center for Media Research in conjunction with InsightExpress)  found that 
57.7% of respondents “ideally” plan, and 56.3% “realistically” plan to include 
social media in their media plans in 2010.

• In June 2009 Nielsen reported nearly 21 million unique visitors to Twitter.com 
(almost a 2000% increase year-over-year). 

• Nielson, comScore and Compete pegged US unique visitors at 18.2 million, 
17.6 million and 19.7 million, respectively, that month. 

• Note: Because many users access Twitter via text messages, mobile apps and 
various desktop applications these numbers are actually higher.  

• If you need more information on how you can participate in and benefit from 
social media, click here.

• It has been said that there is no other low-cost promotional method out there 
that will easily give you large numbers of visitors.
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Social Media Front Social Media Front RunnersRunners
Twitter:  

According to the Twitter FAQ, “Twitter is for staying in touch and keeping up with friends no matter
where you are or what you’re doing.”

Wikipedia says, “Twitter is a free social networking and micro-blogging service that allows users to send
updates via SMS, instant messaging, email, to the Twitter website, or any one of the multitude of

Twitter applications now available”.

Twitter allows you to send a short update (your tweets are limited to 140 characters) to your followers 
(family, friends, colleagues, customers, potential customers etc).

Twitter allows you to send and receive updates (also called tweets) via your browser, email , instant
messaging clients and SMS (using your cell phone). No matter where you are, you can tweet!

Facebook: 
Facebook is a global social networking website that is operation and privately owned by Facebook, Inc. Users 

can add friends and send them messages, and update their personal profiles to notify friends about 
themselves. Additionally, users can join networks organized by city, workplace, school, and region.
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BreakingBreaking News!  News!  DecemberDecember 20092009

We knew it was coming and now it’s here! A few days ago 
Google launched real-time search.

Real-time search is the catch phrase used to describe indexing 
what's happening on the web, in real time. They will pull in 
Twitter feeds, Facebook updates, Blog posts, Google News 
Feeds, Yahoo! Answers and even MySpace feeds.

Back in October Google announced a partnership with Twitter 
and Bing announced a partnership with Twitter and Facebook.  
Now Google has Facebook and MySpace as well.

Although it will take a few days to roll out this feature for 

In Google's version of real-time search, there will be a section 
of its main results page that will include scrolls relevant 
information within a few seconds after it pops up in the web 
index.

Previously a new search query was the only way to see the 
blog posts, status updates and other information that Google 
had collected since the previous query.  Now the stream of 
tweets, Blog posts, videos, photos etc will stream through the 
results page.

Google's real-time information will eventually include streams 
from Facebook and MySpace, but not until early next year, Although it will take a few days to roll out this feature for 

everyone, you can see it now in a “Hot Topics” feature that’s 
been added to Google Trends 
(http://www.google.com/trends). Click on any trend, then 
click a “Hot Topic,” and you’ll see the new “Latest Results” 
area of Google search results.

Social media is a rich source of information, with opinions, 
insights, and even breaking news and the engines want to tap 
into this current information and deliver it to searchers.

What’s Does It Look Like?
Bing has had a section for tweets in the search engine results 
pages (SERPs) since late October. Yahoo began relying on 
tweets to point out hot news stories in its results last month.

from Facebook and MySpace, but not until early next year, 
said Marissa Mayer, Google's vice president for search 
products and user experience.

Microsoft and Yahoo already have access to some Facebook 
updates.

What Does This Mean To You?
Social Media (Twitter and Facebook and I guess MySpace) are 
more important than ever and if you aren’t Blogging yet – you 
also need to be doing that. Keeping up with the trends is the 
best way to keep your site competitive and coming up on top.
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How Do You How Do You BenefitBenefit??
Social media:
• helps establish your brand 
• creates loyal followers (product evangelists)
• drives traffic to your site
• increase sales.

ü EcomBuffet can assist your company in creating a strategic 
social media campaign. As your social media consultant, social media campaign. As your social media consultant, 
Ecombuffet will assist you in choosing the best (and most 
effective) social media platforms for your organization. 

ü There is a lot of demand for information on Twitter right 
now. Twitter increases your reach and allows you to connect 
with an audience that is interested in what you have to offer.
Use Twitter to create brand awareness, promote events, 
drive traffic to your site and more.

ü EcomBuffet offers two options, one is for those looking to 
outsource a lot of the Twitter work (like building your 
followers) and the other one is for the "do it yourselfer“
that wants to learn Twitter and tweet like a rockstar. 
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EcomBuffet Social Media EcomBuffet Social Media 
Strategies For SuccessStrategies For Success

• Twitter Do It Yourself Quickstart Success Training
• How To Get Your Bird To Fly  – Twitter Success Program
• Social Media Consulting by the hour (for any and all 

social media sites)
• Facebook Fan page Creation
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EcomBuffet Social Media EcomBuffet Social Media 
Strategies For SuccessStrategies For Success

How To Get Your Bird To Fly  – Twitter Success Program
Includes: Includes: 
• Guidance to ensure you select the best username.
• Twitter Account set up (preferences, loading photo etc)
• Help crafting an effective and compelling bio• Help crafting an effective and compelling bio
• Custom designed background image 
• Training material (QuickStart Guide and video)
• Consultation on the best Twitter tools and how to use them
• 4 hours of audience/follower building each month
• First 20 tweets
• As a bonus: Ecombuffet will also help spread your tweets to over 20,000 followers. 

Cost: $475 for the first month and $175 each additional month

**Please note:
• There is no contract, it’s month to month.
• Client is still responsible for tweets after the initial 20 we do.  If you want us to handle the tweeting, it’s an additional $75 per 

month for 2 tweets per day.
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EcomBuffet Social Media EcomBuffet Social Media 
Strategies For SuccessStrategies For Success

Twitter Do It Yourself Quickstart Success Training
Includes: Includes: 

• 5 Videos
• Guide • Guide 

• You will learn everything you need to know to get started and be successful on Twitter.  Videos explain and demonstrate each step and 
Guide supplements the videos.

• You will:
– Get a comprehensive list of resources and tools
– Learn how to use the top Twitter software and websites
– See sample tweets and learn tips and strategies for tweeting
– Learn how to set up your profile for maximum  followers
– Learn insider tips to build your follower base
– And more…

http://www.ecombuffet.com/Twitter-quickstart.htm

Cost: $67 one time fee

www.EcomBuffet.com  Copyright 2009



Facebook Page   Facebook Page   
Need a Facebook Fan page so you can create exposure, gain fans and drive traffic to your website? 

Let EcomBuffet set up your Fan Page for you.

If you design a fun and graphically appealing Fan Page that is designed to capture leads and promote 
your business well, it can be a good tool for generating new leads.

Anyone can set up a Fan page, but to get the most out of it with the added features, you need to 
know HTML.

If you want us to set up your Fan page for you, the cost is a onetime fee of $175.00.  The following is 
included:
Banner design for your page that has a similar look and feel to your website 
Set up of simple profile page, if you don’t already have one.
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Set up of simple profile page, if you don’t already have one.
Creation of Fan Page with SEO and marketing strategies in mind.
Introduction text for Fan Page professionally copy written.
Blueprint for promoting the page

$175.00 for design and implementation of Fan Page

For more information email jennifer@ecombuffet.com
or call 562-592-5347



About EcomBuffet.comAbout EcomBuffet.com
An industry leader for over 10 years, EcomBuffet is a full service design, 
marketing and SEO company.    

EcomBuffet continues to forge ahead in new marketing arenas, making sure to 
be on the cutting edge of techniques for business growth online.  

EcomBuffet staff have spoken at conferences, been widely published in industry 
publications and most importantly have been serving clients successfully for 
over 10 years.
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over 10 years.

EcomBuffet’s experience and expertise in social media has helped clients create 
new incomes streams for their business.

For more information visit http://www.ecombuffet.com or call 562-592-5347



T

To request a proposal, please visit  http://www.ecombuffet.com/rfp.htm

Let’s Get Social!Let’s Get Social!
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Call or email Jennifer Horowitz, Director of Marketing at:

562-592-5347 

jennifer@ecombuffet.com

http://www.ecombuffet.com/social-media.htm


